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here there is an obstacle, Villanovans are the people turning it into opportunity. Villanovans do so

because it is rooted in our Augustinian Catholic tradition. Wherever they are, Villanova graduates
are committed to the common good, bringing innovative ideas and utilizing their skillsets to positively
impact their communities.

They are the nurses enhancing the field of healthcare, the engineers creating systems that are
strengthening infrastructure, the content creators shining the light on social justice issues, and the |
business strategists bringing forth unique solutions for ever-changing markets. Villanovans are

the ambitious students pursuing graduate study, conducting research that shapes and builds
communities. And on stages of all sizes, they are courageous change-makers, advocating for
compassionate policies to create a world where justice, equity and peace are abundant.

As you will see, Villanovans rise to the call with resilience and with resounding dedication to make
the world a better place. Read on for a look at the outcomes of the Class of 2022—a class that is
committed to igniting change wherever they go.

KEVIN GRUBB
Associate Vice Provost, Career & Professional Development
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NOTE: Outcomes data found on this page
reflects information for Spring bachelor’s degree
recipients from all colleges and schools in the
Villanova Class of 2022.

*See inside back cover for category definitions.




: ; B FEATURED ‘ S FEATURED
COLLEGE OF i 88 EMPLOYERS AND VILLANOVA i Bl EMPLOYERS AND
LIBERAL ARTS E W I\stiuTions. SCHOOL OF - B \srirutions.
ANDSCIENCES'"""""""""""Li"’ ACCENTURE BUSINESS'""""""""""""""i;“"
. . ::::::Z:;ENTIFIC . . ZCB:lEJMBIA UNIVERSITY

SUCCESSFUL

SUCCESSFUL . [ i SUCCESSEUL .

PLACEMENT RATE -

CONDE NAST

CITI

DELOITTE

.............................. JOHNS HOPKINS UNIVERSITY
KPMG LLP

” S PR EEEEN  DARTMOUTH COLLEGE 0 ERE R R EY LLP
. ” ” FOX SPORTS ” GOLDMAN SACHS
|
JEMPLOYED ] GROUP M EMPLOYED 1BM
FL' AV’ $ $Z3000099999
CONTINUING HARVARD UNIVERSITY JOHNSON & JOHNSON FAMILY OF
EDUCATION COMPANIES

JPMORGAN CHASE & CO.

AVERAGE L'OREAL AVERAGE ” MCKINSEY & COMPANY
STARTING SALARY STARTING SALARY MICROSOFT
” NBCUNIVERSAL .
PFIZER, INC. Egygkh_lrlféh’l\lG MORGAN STANLEY
. ” ......................................... NEW YORK UNIVERSITY
TEACH FOR AMERICA
OTHER ENDEAVORS NICKELODEON
...................................................... ST CEE TR
0 ” PARAMOUNT
: UNIVERSITY OF EDINBURGH - ”
" ” ; 0 PRICEWATERHOUSECOOPERS (PWC)
CEERING : UNIVERSITY OF PENNSYLVANIA . ”
OPPORTUNITIES : SEEKING : T UREBN
: VANDERBILT UNIVERSITY OPPORTUNITIES : .. OTHER
............................................................. N . ENDEAVO RS

WAYFAIR e .




FEATURED

FEATURED

d BB =MPLOYERS AND FITZPATRICK i B cMPLOYERS AND

88 EDUCATIONAL B B8 EDUCATIONAL
COLLEGE OF i B INSTITUTIONS COLLEGE i B INSTITUTIONS
ENGINEERING I T T I O O O R R T B ||||||ij11} AIR PRODUCTS & CHEMICALS, INC. OF NURSING rrrrrrrrrrrrrrer e e r" BRIGHAM AND WOMEN'S HOPSITAL

: d AppLE | chiLoren's HospiTaL oF

; : - | PHILADELPHIA

o B BRISTOL MYERS SQUIBB - ‘-

o = B B8 CHILDREN'S NATIONAL HOSPITAL

: | | o CONSTELLATION : N B DUKE UNIVERSITY HEALTH SYSTEM

SUCCESSFUL il =X=LON cORPORATION SUCCESSFUL
]5. ”é

MAIN LINE HEALTH

HOSPITAL

PLACEMENT RATE - L3HARRIS TECHNOLOGIES

PLACEMENT RATE - - MASSACHUSETTS GENERAL

MAYO CLINIC

MEDSTAR GEORGETOWN

e 0n

EMPLOYED MASSACHUSETTS INSTITUTE OF EMPLOYED UNIVERSITY HOSPITAL
....................................... TECHNOLOGY
CONTINUING NYU LANGONE HEALTH
EDUCATION MERCK PENN MEDICINE
’ NORTHROP GRUMMAN ’ THE JOHNS HOPKINS HOSPITAL
AVERAGE STIFEL AVERAGE ” VANDERBILT UNIVERSITY MEDICAL
STARTING SALARY CUNOCO Lp STARTING SALARY CENTER
” . ” YALE NEW HAVEN HOSPITAL
THE BOEING COMPANY CONTINUING
] EDUCATION
OTHER ENDEAVORS THE ESTEE LAUDER COMPANIES, INC. | = SO\ O\ R e LR RTRERERERE

UNIVERSITY OF NOTRE DAME

10

SEEKING
OPPORTUNITIES

SEEKING
OPPORTUNITIES B OTHER ENDEAVORS

25 T




The unwavering support of

the Center for Research and
Fellowships motivates and
inspires students and graduates
to achieve new heights, including
applying for and winning
prestigious academic awards.

Villanovans earned 30
competitive academic
scholarships and fellowships

in 2022, including 19 Fulbright
Grants, five Gilman Scholarships
and a Goldwater Scholarship.
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At Villanova, innovative career and professional
development concepts are integrated into the -
curriculum of every college starting as earlyasa _~
student’s first year.

“Villanova helped me feel prepared going into my first
nursing job. | had done so many simulation labs and
practice scenarios by the time | entered the hospital
that it felt natural.”

Villanova students benefit from a breadth of
services designed to prepare them for the road
ahead, including:

—Emily Farrell

alumni mentorship
case study competitions
company site visits

education abroad . ¥
industry-specific student organizations

internship and externship programs

service-based learning

T

NOTE: Based on Career Center data from the 2021-2022 academic year.
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The Villanova experience is built on community, and that
community extends well beyond campus. Students gain
access to our global network of more than 130,000 alumni,
who remain active and engaged in the lives of current
students and fellow graduates.

Through Villanova’s social and professional online platform, the
Nova Network, students and alumni are provided a lifetime of
opportunities to continue to learn, grow and connect with fellow

Villanovans through professional development and networking.
@ “l cannot say enough about how great the

Our alumni drive immersive experiences that introduce students alumni network is at Villanova. Even before
to careers in a variety of industries throughout the US, including: | got the internship, several Nova alumni
reached out and helped me prepare for

* Public policy, NGOs and politics in Washington, D.C. . .
the interview.”

e Entrepreneurship and innovation in Silicon Valley M K )

. . —Megan Kerwin
* Entertainment in Los Angeles g Wi
* Finance, fashion and advertising in New York City
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SUCCESSFUL PLACEMENT RATE:
Graduates who are employed, continuing education or engaged in other planned activities (including military
service and volunteer and service work, as well as those taking time off before pursuing opportunities)

EMPLOYED:
Graduates who are employed full time and part time, including as entrepreneurs and in fellowships,
temporary/contract work, freelance jobs and postgraduation internships

CONTINUING EDUCATION:
Graduates who are enrolled full time or part time in a degree program, certificate program or specialized training

OTHER ENDEAVORS:

Graduates who are involved in service and volunteer programs for an extended period of time, serving in any
branch of the military or choosing non-employment, including graduates taking gap years before applying to
professional and doctoral programs

SEEKING OPPORTUNITIES:
Graduates who reported seeking either employment or continuing education programs after graduation

HOW VILLANOVA COLLECTS THESE RESULTS

The Career Center conducts several surveys of Villanova’s spring undergraduate graduating class, starting
the April before graduation and ending six months after Commencement, to assess post-graduation

plans and employment information. Information is also collected via public record (LinkedIn) and official
employment and institutional records. A small percentage of graduates reported prior to graduation that
they were seeking opportunities, but did not provide an update during the survey collection period. These
students are not included in this outcomes data. The percentage of the graduating class with known career
outcomes is the knowledge rate. The knowledge rate for the Class of 2022 is 85.3 percent.

For detailed college-specific outcomes reports and to view past outcomes studies,
visit outcomes.villanova.edu.
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